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What are the 2-3 stocks that will dominate in 20217

Reply with your predictions!! . .

1:02 PM - Dec 24, 2020 - Twitter Web App

37 Retweets 7 Quote Tweets 300 Likes
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Skillz Announces Third Quarter and Nine Months Year to Date 2020 Financial Results

NOV 18, 2020

- Third Quarter Revenue of $60 Million, Up 92% Year-over-Year,

Revenue for Year to Date of $162 Million, Up 91% Over Prior Year

- Affirming Full Year Revenue Guidance of $225 Million

mobile games platform connecting players around the world in fun, fair,
September 30, 2020.

$20.50

+$8.60 (+73.58%)
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We benefit from multiple monetization avenues, many of which
are largely untapped today

‘ Core marketplace monetization ‘ Platform assets monetization ‘

Largely untapped
Assets opportunities leveraging our
platform assets

Existing streams of monetization,
which can be further leveraged

5 charged on successful

sellers and third parties

2d Serv S to sellers, + Data to sellers and third parties

such as content and training

JUMIA=?

Digital services commissions

Payment processing

1
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harged to digital d .
the online shop you can trust E— crasedodpe o s 1 Payment | sorvicos ort e
« Financial services commissions : - s
Fintech | Pplatform + Credit scoring of sellers and
charged to financial institutions on fintech !
o I I consumers
n u products distribution I 1
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+ JumiaExpress offered to sellers for : I« Logistics as a service opening
P 1
Logistics I o :
09 storage, picking and packing : LOngtICS : up our logistics platform for third-party
+ Shipping fees paid by consumersand 1 Tatforas | customers as well as packages non
1 atforn
Egg'\%gé sellers for home delivery and pick-up points | e 1 [ ieistad o liania
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respectively

JUMIAG 21
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SELECTED FINANCIAL INFORMATION

For the three months ended For the nine months ended
September 30, YoY September 30, YoY

(€ million) 2019 2020 Change 2019 2020 Change
Revenue 40.9 33.7 (17.7)% 111.1 979 (11.9)%
Marketplace revenue 19.7 23.4 18.9 % 52.4 66.1 26.1 %
Commissions 6.1 87 432% 16.6 247 486 %
Fulfillment 7.3 8.3 13.0 % 18.0 223 241 %
Marketing & Advertising 1.6 1.5 (2.2)% 3.8 47 246 %
Value Added Services 4.7 49 3.6 % 14.0 144 23 %
First Party revenue 21.0 98 (53.3)% 58.1 30.7 (47.2)%
Platform revenue 40.7 332 (18.4)% 110.6 96.8 (12.5)%
Non-Platform revenue 03 0.5 88.3 % 0.6 1.1 86.1 %

Gross Profit 19.0 232 225% 511 649 271 %

Jumia Technologies
$39.84

+$33.68 (+546.75%)
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Hover mouse over any indicator's name on stockrow.com to see its description

2020-09-30 2020-06-30 2020-03-31 2019-12-31 2019-09-30

Revenue al 451.66 356.07 32077 .23 26093
Revenue Growth all *— 55.21% 4914% 50.49%
Cost of Revenue al 236.84 209.24 179.66 24958 14245
Gross Profit al 214.82 146.84 14110 161.65 118.48

88.28 7879 68.49

0 California 5 consumer Services & Retall Q Hardware L 10024 76.54

R0k 3 (17.38) (26.55)
$338.52

+$152.32 (+81.80%)
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‘ ! N I O J 100 Most Popular s Automotive “ China

20200930 2020-06-30 20200331 20191231 2019-09-30 $ 46 3 4
-
Revenue al 666.60 52638 19376 40620 256.98 +$43.42 (+1,486.99%)
Revenue Growth al 159.39% 139.54% (20. 88.90% -
Cost of Revenue al 580.32 48206 2.4 3927 28798
Gross Profit al 8628 w3 (23.65) (35.08) (31.00)
R&D Expenses al 87.01 m B 14284 1315
SG&A Expenses al 13850 13259 119.81 21646 16291
Operating Income all (139.33) (16419) (221.76) (394.38) (337.06)
Non-operating Interest Expenses al 16.02 1598 1561 1452 144
Non-operating Income/Expense al (14.70) (16.96) (5.47) (1565

EBT all (154.03) (166.26) (238.72) (399.84) (352.72)
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Magni’re

Our Business: Matching Buyers & Sellers

Publishers & App Developers Want

To drive revenue for all impressions by leveraging
turnkey access to billions of dollars of demand, and provide a quality
experience for those accessing content

rubicon

PROJECT

Advertisers Want

To safely reach high quality audiences at scale,
across devices no matter where they engage

1,300+ MEDIA COMPANIES
WITH >1 MILLION WEBSITES
& 60,000 APPS

Esrin ebay WSJ
70 © seotiy AEE
NEARSY dailymotion Pfsnep
@CBS ety eetegraph

Copyright Rubicon Project 2019

Ch [

orT Desktop

rubicon

Helping advertisers efficiently and
ffectively find vh and
whenever they access technology
We do this through a variety of
integrations across any format on any
device in an automated fashion to reach
~1,000,000,000 consumers

= B B8 1 R OJ

Video Mobile In-  MobileWeb ~ OOH  Programmatic  Audio
App TV

CONNECT WITH 900,000+
BRANDS, AGENCIES & DSPS

Omnicom adform WPP =amnet
© DoubleClick Sprint’) TARAD
Driverogs TURN adorrv [l

* ®theTradeDesk NN AppNexus

o AUDIENCE
©DigitasLBi @ % SCIENCE'




Magnite

0
Hover mouse over any indicator's name on stockrow.com to see its description

2020-09-30 2020-06-30 2020-03-31 20191231 2019-09-30

Revenue all 6098 1235 36.30 4849 3764
Revenue Growth al 62.01% 1.82% n97% 17.03% 26.62%
Cost of Revenue al 2103 2155 14.00 1332 13.87
Gross Profit all 39.95 20.80 229 3516 277
R&D Expenses all 1356 13.06 10.70 10.42 1029
SG&A Expenses al 35.08 35.81 2.3 2376 2016
Operating Income al (10.94) (40.56) (10.73) 0.99 (6.68)
Non-operating Interest Expenses all - 0.00 - - -

. California %5 consumer Services & Retall

Magnite
$29.97

+$23.29 (+348.65%) |

© 100% Buy
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CLOUDFLARE

Content delivery network

Without CloudFlare
®
Visitor

Slow pipes

Crawlers and bots

Attackers

]

Your naked website

L
>
—

With CloudFlare

Fast pipes
CloudFlare’s globally
Visitor dlsmbuted network
—F’
-»
Crawlers and bots CloudFlare protected

website

Attackers




iI CloudFlare

‘ California q Software

e a B Ay 8RR £ AR 8 A A Y A1 A R Clou dfla re
2020-09-30 2020-06-30 2020-03-31 2019-12-31 2019-09-30 $76 - 3 6

+$69.66 (+357.25%)
Revenue all 1416 9972 9125 8393 7394
Revenue Growth all 5440% 47.90% 47.83% 67.63% -
Cost of Revenue al 27.00 216 20.82 18.20 16.03
Gross Profit all 8716 75.56 7043 65.73 5791
R&D Expenses all 3090 2813 3335 2629 27.86
SG&A Expenses al 7151 213 7315 6939 PARE]

Operating Income al (21.25) (24.70) (36.07) (29.94) (41.09)




A7 Palantir ,

 Object Types

v Entity Types @r2) show me / less / 3l  pone
Q aiEnties 15—
B Feson 16—
() ||  Entity Properties
L == v hddress @7 Show mote / le3s 1 3l / none
¥ Email (2/2)
2

4 GHOTMAIL.COM

QO Palantir

v Phone Humber @) Al i
o 4 12595030000 26
bl 2 141500000 =
 Joe Perugin 41925030005 Py
oy Pengin
Stew perugin 4 -
M TR T
v hirport @ar4) show mote / less ¢ 31l / none
£ CHICAGO, 1L o=
< MEXICO CITY, MX 2@
¥ ToRONTO, CA =)
v Cumency Amount (212) show mets 7 lass / all / nene
44 USD 300,000.00 6
4 Uso 1.000.00 2@
v Flight Number @73) shorv e /a3 4l ¥ pone
i amioa 26
& 15213 2@
i umizis =)

v Phone Number 3117) show mote  less / 31l none

44 1250504505 2

| Show legend @ & +1-525.9504903 5

ErEETT 4§ 14084385348 )

# Payment O é "

& Pay s Events Per Entity

# Phone Call v

R ve v Fugnt o) hom e/l 1 31/ nans
2 Bryan Gamer
3¢ Chiis Hamilton ]

T T T T T T T T — - — - - 54 Danisl Albano b=
Monts  Tuets  wedt7  Thuts  Fritg a0 sun2t  Mon22  Tue?s  Wewps  Thups Frize sat7 sunzs

o [v Paymenters show
| [ Save Fiters| showing: Suns, Oct 2007, 4pm — Sun2e, Oct, 2007, 11pm cursor: Wed24, Oct 2007, 9pm History Snapshat || 7 P2t ©/%) Lot




AL Palantir

S$300 Million Renewal with Aerospace Customer Announced
DENVER—-(BUSINESS WIRE)— Palantir Technologies Inc. (NYSE: PLTR) reported its financial results today for the third quarter of 2020.

Summary
« $289.4 million in revenue in the third quarter, up 52% year-over-year

« Full-year 2020 revenue guidance raised to a range of $1.070 billion to $1.072 billion, up 44% year-over-year

« New contracts in third quarter include U.S. Army ($91 million), National Institutes of Health ($36 million), and $300 million renewal with aerospace customer

[ ™ Busi
é,« 100 Most Popular ‘j Business ‘ Colorado

Palantir Technologies
$24.91

+$14.91 (+149.10%)
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3{sz Teladoc

Teladoc Health, Inc. ® ? Healthcare Services ‘ New York

ealthc

: Health Information Services 0.00% 0.36 * Hokokok ok 0.92%

19898 w5 s Teladoc Health
als | 10-Q ¢ 10k & $200.00

m vt | eutn N s | o +$116.48 (+139.46%)

Key Stats Industry S

LML Trailing
i Reverse Columns ‘ ‘ Export to Excel (.xls) ‘ m
Hover mouse over any indicator's name on stockrow.com to see its description

2020-09-30 2020-06-30 2020-03-31 2019-12-31 2019-09-30 2019-06-30
Revenue al 288.81 261.03 180.80 15649 13797 13028
Revenue Growth al 109.33% 85.01% 40.62% 27.50% 2634% 37.77%
Cost of Revenue all 10672 9078 738 5535 @280 a3
Gross Profit al 184.09 15025 108.42 10113 9517 88.64
RED Expenses all 2996 203 1926 1625 1575 1666
SG&A Expenses al 130 12065 95.58 86.59 8612 81.00
Operating Income all (19.13) (718) (2101 (15.59) (19.94) (2202)

Non-operating Interest Expenses al .2 1315 930 758 770 2
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2{sf Sea Limited
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&, Group: Robust Revenue Growth Sea Limited

#5 consumer Services & Retall

99% YoY Growth in Total GAAP Revenue' 110% YoY Growth in DE Bookings® $ 1 88 ] 41
US$ Millons US$ Milions 847 +$148.55 (+372.68%)
I DE GAAP Revenue EC GAAP Revenue
I DFS GAAP Revenue Other Services GAAP
Revenue?
1,212.2 L L
101
*14.4 3Q2019 4Q2019 1Q2020 2Q@2020 3Q 2020
£18.7 173% YoY Growth in EC GAAP Revenue
US$ Millions

53.0
17

226.4

©569.0
3291
3Q2019 4Q2019 1Q2020 2Q2020 3Q 2020
3Q2019 3Q2020
Note Fraca fores oo o
ol kgt ctetavment (DE? GAAP v e-cammerse (EC ) GANPrevanue, dgna frnaci s ("OFS) GAAP evenue, andother sevces
A reverie

Othar Servies
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14iL CrowdStrike

Hover mouse over any indicator’s name on stockrow.com to see its description

° California a Software

2020-10-31 2020-07-31 2020-04-30 2020-01-31 2019-10-31 C rowd St ri ke H o I d i n g S
$205.50

Revenue al 23246 198.97 178.08 1521 12512
+$70.19 (+51.87%)

Revenue Growth all 85.79% 84.05% 85.35% 89.06% 88.49%

Cost of Revenue all 61.53 54.39 46.90 43.42 3735

Gross Profit al 17093 144.58 13118 108.69 87.76

R&D Expenses all 57.54 50.48 40.58 38.69 3599

SG&A Expenses al 13755 124.09 1318 10113 9029

Operating Income all (24.6) (29.99) (22.58) (3113) (38.52)
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The datais in.
Here is the Top 10 based on your responses:

1. CrowdStrike

2. Sea Limited

2. Teladoc (tie)
4. Palantir

5. Cloudflare

6. Magnite

6. Nio

8. Roku

9. Jumia

9. Skillz

We can check back in one year and see!
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